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DOVE BEAUTY BAR

-El ERRATION MAKE YOLUR OWN FROM ALLURE BEAUTY RENEFITS

Welcome to the Our celebration of
your real beauty

=

e the bar in your
Uty routine

It's called a
Beauty Bar

It's called a
Beauty Bar
for a reason

Join The Celebration Of Real Beaut

CREATE YOUIR OWH BEAUTY CHAM »

SEE MORE *




DOVE ONE SHOWER CHALLENGE: CONCEPT DESIGN & MARKETING CAMPAIGN

< 7 Softer, smoother skin
after one shower.
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ot i — ¥, 1 skin natural _
| X nourishment e,
On Emamy night,, two women got softer, smoother skin affier just
Dove ong showes with MEW Dove Body Wash. Now i's your tum. I -
Get your free sample and take the One Shower Challenge. m
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DOVE PURELY PAMPERING MARKETING MATERIALS

|.._'|||.

Dove Legul -
= Shower Yourself

In The Most *PUREL y
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Play to Win a Purely Pampering Pack » Play to Win a Purely Pampering Pack »

Dove s Py Pl 2 Legal -
< Shower Yourself v -
In The Most -
Delicious Care -

s 31 .l'}.i:t?_l

Play to Win a Purely Pampering Pack » Play to Win a Purely Pampering Pack »
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Play to Win a Purely Pampering Pack » Play to Win a Purely Pampering Pack »



TIAA MILLENIAL TRAVEL CAMPAIGN: CREATIVE CONCEPTS & CONTENT, SOCIAL MEDIA,

Business trips dan't have t
all work and no play

o oy s e

= e b g s e gt e

Coordinate your itineraries

Tt

Q

Making a difference’in a different country:

3 tips for volunteering abroad

4 min read bt travel oo@o
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“ If you have long summer breaks, or if you get the
chance to take a sabbatical from work, you might
want to consider turning your next vacation into an
opportunity to do some good while you're abroad.”

Fst lse Bringing hams & naw ikill from & vaction—Lbe cooking or scub dheng—schurbrenn =il
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1. Go where your interests are
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2. Carefully research each organization
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" TIAA
L by 12 - @ '1 TIAA
Getting to your dream destination takes a lot of planning and saving. July 12 -
But, staying on track once you get there can make all the difference in

vour i, A lot goes into planning a trip. Make sure you can check every

box...even the ones you forgot o think about.
F o Flight booked
I Travel Spending ' Passport ordered

. Money exchanged '
Strategies | Vaccines scheduled
@ Bags packed

How to stay on budget while abroad Leamn More

Get the tips to pack
and plan l|ke a pro \

ol Like W Comment # Share

@ e—— Get the ultimate trip checklist Learn More

ssase achiung! 12:30 300 W)

I‘1 TIAA
Sponsored &

Take a trip that won't just change your life,
but the world around you.

T{:“:&: Purpose @

Build a schoolhouse. Volunteer to teach. Serve the hungry. 3 Tips for Volunteerin
=t L n i ¥ Ab:;ad = 2 Learn More

241 Likes « 12 Comments * & Shares

TIAA MILLENIAL TRAVEL CAMPAIGN: CREATIVE CONCEPTS & CONTENT, SOCIAL MEDIA, UX

L e

Souvenirs aren't the only thing you should splurge on. Take a trip with
purpase by bringing home something more valuable than any coffee
mug or t-shirt you could buy

7 Skills to Bring Back fr See more of the world and less of the office. Don't just schedule
meetings on your next business trip, pencil in some time to explore.

ol Like W Comment i

4 Tips for Bleisure Trips
I 1 TIAA
y 12 - @y

There's a whole world waiting to be s
travel and learn how venturing off on ' ol Like W Comment A Share

Tmllil.;ttﬂngtnlmowyuumﬁ

4 Best Benefits of Solo Travel

ol Like B Comment A Share



TIAA MILLENIAL TRAVEL CAMPAIGN: EAT'S WORTH EXPLORING bitps://hubtiaa org/eats- worth-exploring/

f¥ dima =

Eats worth exploring: ol
give your taste buds the trip of a lifetime. @~

- & 1
Click over the ioons Lo gel more deets on Che eals. . .3

Make your trip one to remember, visiting
places you've never seen, and trying foods
you've never tasted!
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Spanakopita

s
Exp
b

This savory spiniech and feta pie i o0 Greek staple oviginatiog alimest 00 yers apo.
You'll find freshly-made spanakopita at nearly every bakery In the country.

Ingredients

%= BACE MENT =¥

Paella
Conked over a sieeling bot open Gee, this famous Spanish dish is pecked with rioe and @ vadety o

veggles. Mix In your Gvorive proteln {seafood [vemss like mussels or sovopas ape the top plek), and for
Just the right flavering, tap it off with o Brtle bemon juiee, Ingredients

Rier, popjers, tomioes, gire, onios
il

Daring Dishes

' fe A

Take your taste buds on the trip of a lifetime. Make time to see the
sights, but don’t forget to schedule in some delicious bites.

| Explore the world's favorite foods |

Dig into a new dish e

ol Like W Comment A Share


https://hub.tiaa.org/eats-worth-exploring/

TIAA MILLENIAL TRAVEL CAMPAIGN: HOW | SPENT MY VACATION bitps/hulhfins arg/howsizspent-my=vacation/

1 TIAA
i o R |
During your next vacation, don't just see the waorkd, share it I b jut it duwn ina juurml

A notebock is a great travel companion, giving you the
Skatch 2 skyline or start 2 story, whatever you do, you'll love
leaking back and reflecting on these pages years from now

Creative ideas to
capture your trip

How to share & show on the go Lsam Mors
o Iy
o Like W@ Comment A Share o
Invite your loved ones on 'rvw;umnrr'br[uiruﬁl "
Pick a place they've prabably never been before #ll
them im on what you've seen so far. .
: * v rHoan @i

foEinag Qe

How | spent
my vacation

The best ways to share ;u'l’d show on the go.

Make a #hashtag

Kewp all your pictures ene click away by creating a
hasktag no one else uses, giving you the ability to
have all the photos and posts you share all together.


https://hub.tiaa.org/how-i-spent-my-vacation/

TIAA MILLENIAL TRAVEL CAMPAIGN: HOW TO HAGGLE https://hub.tiaa.org/how-to-haggle-when-traveling-abroad/

c TIAA o in B 0 e
July 12 - @

Get good deals when buying abroad by knawing how 1o negatiate. . -
How to haggle when
How to haggle . lice abiead
when traveling abroad trave Ing abroa

Discover 6 simple suggestions for success.

The best ways to bargain Leamn Maore

ol Like W Comment A Share

© W RN e GRS RN B T Y@ Yy FEH GO0 @ :

fo¥iEinag Qs

How to haggle when
traveling abroad

Confid of it as


https://hub.tiaa.org/how-to-haggle-when-traveling-abroad/

TIAA SOCIAL MEDIA
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Truly reasune your life. Map cul your Success plan 30
ou can enjoy mone of the things. tha! matter,

How much of your What's your biggest How quickly would
income are you savings goal right you like to reach
saving each month? now? that goal? r 1 @

To make big life changes,
you have to start with little

everyday adjustments.

Get the most from your

MONEY oW, 50 you can

make the most of your
time later.

You've got this savings
thing down. We're here to
make sure the 5 keeps

g£oing up.

You don’t just see
the big picture.
You're ready to paint it.

success'in the next 5 years?
} i x Here are s Frw usppeiEae b Yaurvn gt this navingy thing dows. ‘Higra wre o frw miggentions o
et e e e by 5o Bl ke the § paing . et o btk
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seooo Verizon = B:23 PM 1 83% .

2 naa

See how the
burpee challenge

L TIAA

Qv W

» 524 likes

See how a burpee challenge inspired one of our
experts to gat her IRA savings in shape.

A Q B® O &

n-"-\q,‘

TIAA W2W: BURPEE CHALLENGE SOCIAL MEDIA

seooo Verizon = 6:23 PM 1 83% M

2 naa

can help you
save $2,000

Learn more

Qv W

» 524 likes

See how a burpee challenge inspired one of our
experts to gat her IRA savings in shape.

A Q B® O &

n-"-\q,‘

weoos Verizon = G:23 PM 1 83% .

2 naa

in just 30
weeks

Learn more

Qv W

» 524 likes

See how a burpee challenge inspired one of our
experts to gat her IRA savings in shape.

A Q B® O &

n-"-\q,‘

https://www.jessiegdesigns.com/tiaaburpeechallenge

See how
the burpee
challenge
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Webster

WEBSTER UNIVERSITY: CONCEPT & HOMEPAGE DESIGN

WE GIVE YOU ACCESS TO THE WORLD,
AND THE MEANS TD CHANGE IT.

EIFLORT
STROT ABRDAD

Initial moodboard: DPPORTUKITIES
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THIS |5 A HEADLINE 5
Ty GLOBALLY CONNECTED. ' _ ; O THE ©
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WOEE HILHLIGHTS

AL I N - L L
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RANKED 1

Wathonsily for praduats dagrens
conferred bo Acas Arerien vl

From student to MBA graduate in one year (-
ADVANCE
MY CAREER

EXPLORE WHAT'S
RANKED #23 2019 BEST FOR VETS
b i W L i HAPPENING AT WEBSTER. [ bl
"""""""" FPRIES §Y RS

NO STUDENT’S PATH TO DISCOVERY
15 THE SAME. LET'S FIND YOURS.

1 Wty £ i L4 g ey B vanE that
i, thary Brd priction. srd provides T Saskeling 13 leam
Wos-clasirioon, aabiv, o & tormbieatien o1 beth

WE CAN'T WAIT

TO MEET YOU.

Explora all
Graduate programs
at Webster

WE GIVE YOU ACCESS TO THE WORLD,
AND THE MEANS TO CHANGE IT.




MORE CARE

ALWAYS WINS

Dove. RUNNING HAS ITS IRRITATIONS.

+CARE YOUR DEODORANT SHOULDN'T BE ONE OF THEM.

#FoonlentiirstDelaull_Memoars,
Batwren be ciowds, the nois, @

d e physical rigors ol ackling 28.2 o
5. Here's your chance ko halp us en

s, Tunnang a mmasialhon cian
& Irmakons with woeds of inspiraion.

edars MG NYC Marathon, U

A v Cikcial decdarant spon y
ragement in those unning he

Men+Cana® is giving you the

¥ {
ear on our jumbotron at the starting Bnel

TWEET RUNNERS NOW >

GOOD LUCK, RUNNERS.
WE’'LL BE CHEERING YOU
ON ALL THE WAY TO

THE FINISH LINE!

MORE CARE MEANS
#ENDIRRITATION

LESS IRRITATION

* Deccomramt T

Dove

MEN
+CARE

ISN'TIT
TIME DAD
HAD HIS
MOMENT?

#CELEBRATEDAD

Cwar clindoalty proven pon-iritating fermela
amd 1 mulstmrsur tuchnelogy provides 48
Hoira af odor and welnaas prolaction.

IRRITATION

™., USE DOVE" MEN + CARE"
TOUGH ON SWEAT,

REW TORK CITY
ING B[ URSiTUIH 1y 1) o Dacdorant Spansce of the iho New York City Marathon

MANUFACTURER'S COURDN | EXFREE 12114114 %

| SAVE $1-00°

on 2y ane (1) Dove Men+Cane

E_ Antipaspirant {2.Toz), Daodomnt (3002
i of Clinkesld Paotaction Anlpses pirand { 1. Tar)
[ Exgludes trisl and traved sizes)

nuramn'-msznz_

MORE CARE
IS BETTER.

IT'S AN EASY
DECISION.

BUY IT NOW ©




Dove

MEN¥
+CARE

/)OVe THE EASIEST DECISION - FULL-COURT T ——

e . YOULL MAKE <iit SKIN CARE g~

+CARE ALL TOURNAMENT oo glﬁfgéggggﬁ

CARE BUILT IN -
}' Dove

MEM &
! +CARE

)

SEE THE TOUGH NCAA" TOURNAMENT
DECISIONS AS THEY HAPPEN

POSSIBLE BRACKET COMBINATIONS

o i e i o e e miie mtihe
|

STAY IN THE GAME WITH THE LINEUP -
THAT’S GOT YOU COVERED FROM pom—m—

. LOTHIN
wramaree

R0 URLEVER
HEARY ai) Frnal Four® e rdermacis of tee Nabons Collegiote ATt kabocaion,

404 MENURACTURER'S COLIFOH | EXPIRES 472014 MANUFACTURER'S Ol | EXPI=

SAVE $2:50¢  SAVE 51 00 SAVE 51 00

o !ﬂl

oe any oné {1] Dove" MensCan"” : Face Care Product
Hair Product (Excludes trial and travel sizes, Eachocdas mriad and traval 4ires | s AT 00 1) LFOH f“;_: FE

{.Jéﬂ'i IMPROVE YOUR SKIN CARE ROUTINE

CHOGEE BSVTY MEM-LARE" £

WHEN YOU'RE MAKI
IMPROVEMENTS, YOU
WANT THE BEST.

0011111-099358
oovesn0-0%e207

QOTP400- 099344 w‘ B
g SEREEIIFEYE
i€a : FER 1 E

0011111-099342




HEALTH MANAGEMENT RESOURCES: CONCEPT DESIGN 2017

you
owning

Shoppin g1 for
fruits and
veggtes

Lorem ipsum daolor sit
amet, consectetur
adipiscing elit, sed do
eiusmaod tempor

g incididunt ut.

'a‘:«:d’.ql‘m

- Lorem ipsum dolor sit

 amet, consectetur
adipiscing elit, sed do
eiusmod tempor

A" incididunt ut labore et,
—
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HEALTH MANAGEMENT RESOURCES: 2017 MARKETING CAMPAIGN




HEALTH MANAGEMENT RESOURCES: 2018 SERIOUS MARKETING CAMPAIGN

HMR Program e Like Page
" cnonsored 8@
Rooted in behavioral science, HMR is an intensive, clinically proven
weight-loss program that's available now to everyone.

f

i

-

Let's not sugarcoat this h

LOSING WEIGHT &F

IS TOUGH.

=

se000 Verizon = G123 PM

Together we're tougher
HMREPROGRAM COM Learn More
00 43 1 Comment

- : : @Y Like () Comment 4 Share
£osing weight is'tough

TOGETHER
WE'RE TOUGHER

Losing weight is tough.

TOGETHER

BES WE'RE TOUGHER.

T
DIETS

USNEWS_

Get Started

Learn more Y S
IT'S TIME TO GET 6
(:‘:) Q ? m ”}'“{ SERIOUS ABOUT .
WEIGHT LOSS.

¥ 524 likes ‘.-'_.,"f',“'.',ﬁ '.':, — -
Rooted in behavioral science, HMR is an intensive, e
clinically proven weight-loss program that's A
availlahle now to Bveryone. 3
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With Aritude
Wond papart 1hling pod diasssing cored Try the

TOMLLGLIT o Rinareiah &, Ponst a8 Uit wilfy
preiach ke ey hoir, domaged balr ond mana

LEARN ABOUT THE COLLECTION »

4 Distinct Styles.
4 Styling Collections.

Tey eih dl Gar olliiiiong grd Brad B o T’y
psrlaact doa s, Frowrm casusl o g,
e b o B iy el

SEE ALL STYLING PRODUCTS »

HAIRMEETWARDROBE *

AVAILABIE AT CWS opuanereade ehgeeews (@ TARGET

Love Hair And Fashion? Meet TONI&GUY

. Experiencs our autting-adge rangs of salon
quality halr care and styling products

Look For A 53 Coupon In Your Local Newspaper




EMMANUEL COLLEGE: WEBSITE REDESIGN

"._l'.:l |
|."TJ'.-| Egﬂ.ﬂé HEL DISCOVER EMMANUEL

I

ACADEMICS ADMISSIONS STUDENT LIFE

EEE - o — -
EXPLORE EMMANUEL

WHATE RAFFENING -

BE AS BOLD AS
'\ | YOUR FUTURE

4 Discover all the reasons why your
- future looks a lot brighter in the
“  greatest college city in America.

SCROLL FOR MORE WV

As an Emmanuel student, you're immersed in opportunity every day.
SEE WHAT IT’S LIKE TO BE A SAINT >



EMMANUEL COLLEGE: 360 MARKETING

=

wnei| EMMANUEL
|m| COLLEGE

) UMP

%W N
1 T

Advance and achieve your |

I

Graduate &

Professional Programs

o

§

ife’s

profound purpose with an RN-to-BSN,
MSN or Graduate Certificate from
Emmanuel College. Accelerate your
nursing career with a nursing

program that’s right for you.

www.emmanuel.edu/ecnursing
gpp@emmanuel.edu or call 617-735-9715

EMMAMUEL
COLLEGE

EMMANUEL

| COLLEGE

GRADUATE
PROGRAMS IN
MANAGEMENT

COLLEGE

m EMMANUEL

GRADUATE
PROGRAMS IN
MANAGEMENT

Advance your |
carssr today b

ﬁ' EMMANUECS
e - ESe

F_r' Emmanuel College
Sponsored - @

Learn differently. Think differently. Teach differently. Make a difference in
education.

JUMP
RIGHT
IN.

w EMMANUEL
COLLEGE

oy

Advance and inspire

Explore unfamiliar ideas and practices, make new discoveries about what you
value, and shape your own classroom philosophy with the Masters of Education
program at Emmanuel College.

Emmanuel.edu

W  EXPLORE GRADUATE ///, Righe In
samanvel  PROGRAMS mﬂm R



https://uaap.mit.edu/

Ill' == | Undergraduate Advising and
I I Academic Programming

i | it N = |

Making the Most of MIT =

You're here to succeed, personally, professionally and

ion is You

apryhing b0 sepport the smartest maneds in Rimavic

Making the ° g Y -1
Most of MIT [IE=TIENE-- KU =t ¥

Etadent Support
Services 59

help make that happen

Our Mission is You _


https://uaap.mit.edu/

MEE

Industrial Supply Co.

CELEBRATING 75 YEARS OF SUCCESS

UNLOCK YOUREXCLUSIVE

ONESTOP &

ST QUESTIONS?
S CALL US AT XXX-XXX-XXXX

-

ﬁ.Jl

REWARDS TODAY

LOGIN TO YOUR MSC ACCOUNT

“YELCOME m*? { f\

m ESTING? For o sarmanme
e CALL U5 AT XEX-X00-XX2X
= . A 4 _Passwrd
4 ; LOGIN T0 YOUR MSE ACCOUNT
; ':. Fargat F gwnrd?

r

WELBDME 10 '? y i
mply log into your MSC account, and your exclusive |

_ neStop benefits will kick in automatically. ' B% Remember Usemame

MSC Industrial SUFPIY gy L I ot AL e, A et B R | [ hevento e

s e =8 Kk b ety _ = *  EARNMORE - - =
Lo TouY Accaun ' e LOGIN TOMY ACCOUNT >

OneStop is our new, members-only program that'll save you time and . o p ) . : i L H Sl A |
money every time you shop at M5C. ]

e St

e T

3 .-.\.i ....... e i "W S e -

: : [
mmem e CALL I IF 0T NNN-ENNN

: . . :
h gl L[ﬂi‘ 4! = g susmren oo s

e an ey
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LOGIN TO YOUR MSC ACCOUNT

Simply log in 50 I "
accourd, 2 -

BESE WS HELFED U5 CONTROL AND MARAGE OUR
0 IVENTOAY (M A DRRY BASIS. BYER THE TEARS,
MISE HAS HELPED US RIDUCE DR rr'.mﬁsr:

BT UP T[I 30

Sulsmatisally,

Activate Your Account Now!
Unlack your exclusive OneStop benefits for everyday discounts of up to ‘—J

30%, free shipping over $99, helpful customer service, expert product
support and enhanced online tools to make your job easier.

MSCDirect.com Sign Up



KANSAS HEALTH SYSTEM: CONCEPT DESIGN

Q Type to search

|

|+| FIND ADOCTOR

PATIENTS &
A VISITORS

© LOCATIONS

We thought you mignht be interested in...

v,

The University of
Kansas Health System

3901 Rainbow Blvd.
Dr. Drake Henry Kansas City, KS
Cardiology, MD 66160

*kkkk 49

Cardiology

Lorem ipsum
description disitdolar




MEDIATELY: LOGO, CONCEPT AND WEBSITE DESIGN https://www.mediate.ly/

Q

mediatesly

PRECISION PROGRAMMATIC



https://www.mediate.ly/

Contact e

L Sarasota Memorial Health Care System
Lampucn M

T —

Services

Pregrammatic Real-Time
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Audience Insights
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Original concept and brand design:

w::gmlmlimml
was mieant to be.

b ey e e e ey,

Powor Personos.
Doaper insights, foster results.
e D K B e (s G P R

1 . R, £ L AR T PR T T
e e

Marketing automation as it
was meant to be.

How your moseting programs one ahwoy's kearning, with
ot manogement and constant adaptation. Staying
g o your cuBencs rmowes theough thes day. I's o
procoss o5 dynomic as the peopia youll resch

Power Personas.
Deeper insights, faster results.

Start with on age range. Add some geo and income definitions.
Filter by profession. and hone in on feelings about aging Now the
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“I'm on my phone constantly Lo/ MiLLENA
from 7 to 9 PM. The day ahead Lorem |psum
isn't going to plan itself.”

-JESSICA G. 27
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PRECISION PROGRAMMATIC

© CALL TO ACTION BUTTON
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Gall to action in body copy

H3 24 Bold

H1 60 Bold

H2 30 Bold

Large body copy Roboto light 20 pt size.

Main body copy Roboto light 16 pt size.
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ST. IVES: MARKETING PITCH CONCEPT DESIGN
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DOLE SALADS CIRCLE NEWSLETTER AND WEBSITE
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MEEMIC EMAIL MARKETING
¥ Meemic

+ Meemic [First Name],

we have your personalized Meemic
auto insurance quote.
we any questions for

[First Name], your qt
but we still can help

MNearly 50% of school employees
have Meemic insurance in our

You haven't purchased your
aute insurance with us yet, home state of Mlchigun. save up tﬂ'
but it's not too late.
Owwr products are crealed specifically
YV K YOU WORT De DR appONE for teachers, offering many exclusive 0
iy gliscosinls prd hapahils y\“'u'" e Kt o |
. In feet, 3 oul of 4 ngw Membearg _ "-f-‘:ﬁ and discounts for the 0
educational community
Savings with

referredd Dy Olfy hasimed Mambars

Meemic

Get more information on the great Meemic benefits and
low rates! We'll help you make the switch to Meeamic ftoday.
and even request a refund of unused premium from

your current insurer!

Start saving up to 35% on
Your new quote might be
that's expired.

Find out what you can save by ¢

ACKEIIan INSUeancD
75 Expculive Dy, Suite 401C
Aurcea, 1L BOS04 Call us at xxx-xxx-xxxx to get started. i
e Ackerman Insurance |
- 5 Execulive Dr., Suite 401C E
Aurora, IL 60504 '

agentwebsile.com




TALCOTT RESOLUTION LOGO & BRANDING
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RESOLUTION

Home

About Us

Contact Us

MNews

TALCOTT One Griffin Road Morth
RESOLUTION Windsor, CT 06095
First name Last name

Assistant Director, Communications
Communications, PMO and Product

Amy Naeser@TalcottResolution.com
W BG0.547.3903 | M B605022916 | TalcottResolution.com
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AND MUCH MORE!

BAMUFACTURER'S COURFON

SdVE

2 X
make some *. .. $1 .00
noise! L) N T e
Energizer. Brand flashlight

Energizer Bunny turns 25! V‘Y‘ %ﬁ%ﬁﬁ
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BOMBAY SAPFHIRE= Gin 750 mL
BOMBAY SAPPHIRE= Gin 1 L
BOMBAYe Dry Gin 750 mL
BOMBAY.:Dry Gin 1 L

#SapphireGinUSA

TS

H facebook.com/bombaysapphira

EE BRILLIANT AND INSPIRED, DRINK RESPONSIBLY!
2013, BOMBAY SAPT'HIRE AND ITS TRADE DRESS ARE TRADEMARKS.
IMPOITED BY THE BOMEAY SPIITS COMBANY LS, COIAL GABLES, FL GIN= 47 AL, BY VOL.




Please don’t hesitate to reach out with any

' questions/for inquiries or to see any more
® work samples!

JESSICA@JESSIEGDESIGNS.COM
(516) 851-5142






